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1. Summary 
 

Objective(s):  

The objective and function of the GENIALG branding resources is to visually represent the identity and 

the essence of the GENIALG project in order to make stakeholders or any other person/parties to 

recognise and understand the project objectives, activities and results. The recognition and perception 

of a brand is highly influenced by its visual presentation. A brand’s visual identity is the overall look of 

its communications. It is something that people instantly recognise and associate with the project any 

time they see it, so it is important for project awareness. Effective visual brand identity is achieved by 

the consistent use of particular visual elements to create distinction, such as specific fonts, colours, 

and graphic elements. 

Rationale:  

AquaTT designed a GENIALG brand, developed based on the different keywords characterising the 

GENIALG project, such as seaweed, algae, genetics and growth. The GENIALG branding resources 

include the name of the project, the logo, the PowerPoint templates to be used when presenting work 

or the results related to the project, a project poster template and a project factsheet, which includes 

information about the project. All resources will be updated if necessary and further resources will be 

developed over the course of the project in line with the description in the project Description of 

Action (DOA) as well as in response to project results and stakeholder requirements.  

The GENIALG website is the main tool for promoting the project and disseminating the project’s 

objectives, work plan and results to a wide audience including all stakeholders and possible end-users. 

The GENIALG website was developed following the EU’s best practice guidelines for project websites 

and a main focus when setting up the website was to present it to the audience in a clear and user-

friendly way. A comprehensive search function was included in the website structure and a separate 

workspace for project partners is accessible through a link on the website. 

To ensure successful promotion of the project and to sustain the interest of the target audience and 

attract new users, the website’s contents will be maintained, continuously updated and populated 

with new information throughout the project’s lifetime. The website will remain active after the end 

of the project, for a period of five years, as a valuable public source of research information on the 

subject and for promoting the outputs of publicly funded research in the domain beyond the project’s 

lifetime. 

Branding, including website development, was finalised by the project due date of M6, June 2017, 

however this deliverable has been delayed in submission due to delayed feedback on the project 

factsheet.  

Partner(s) involved in Deliverable production:  

AquaTT (P2). WP Leader, Cliona Ní Cheallachain (Cliona@aquatt.ie) can be contacted for any queries 

in relation to the branding. 

http://ec.europa.eu/research/environment/pdf/project_website_guidelines_en.pdf
mailto:Cliona@aquatt.ie


 

 

2. Project Logo 
At the start of the project, four draft branding identities were presented to the GENIALG partnership 

and the option to vote for the final logo was given, with one clear result, as shown below. 

The branding is included in all project promotional material including the factsheet, website, etc. The 

GENIALG logo is constructed using a combination of bold lettering, colour choices and minimal 

illustration. It is minimal and features seaweed or “macro-algae” next to DNA strand. The logo 

resembles examination of the DNA strands of seaweeds symbolising the partners’ research into the 

genetic components of the seaweed in order to understand how to improve how they grow the 

seaweed. 

 

The GENIALG logo can be seen below:  

 

Primary logo – full colour 

 

 

 

 

 

 

Primary logo – black 

 

 

 

 

 

 

 

Primary logo – white 

 

 

 

 

 

 

 

 

The logos can be requested from WP7 leader Cliona Ní Cheallachain (cliona@aquatt.ie).  Guidance on 

how to use the logo can be found in the GENIALG Branding Guidelines (see Annex 1). 

  

mailto:cliona@aquatt.ie


 

 

3. PowerPoint Template 
A GENIALG PowerPoint (Annex 2) template has been developed to use at internal and external events 

when presenting the GENIALG project and/or its outcomes. The template includes one cover slide 

where to include the title of the presentation and two different body slides. 

4. Project Poster Template 
A project poster template (Annex 3) has been designed and developed for GENIALG poster 

presentations. The poster is designed for printing on A0 paper in full colour. 

5. Project Factsheet 
A project factsheet (Annex 4) was designed to give the general audience an overview of the GENIALG 

project. The factsheet describes the project, its main objectives, themes, methodology, partnership, 

funding and expected results. It will be used to raise general awareness of the project. Partners are 

encouraged to distribute the factsheet through their networks and at relevant events.  

6. Project Brand Guidelines 
The GENIALG brand guidelines (Annex 1) offer the means by which all partners in GENIALG can achieve 

the prescribed standards of presentation. The document includes information on the different project 

logos (typeface used, colour palette, when to use the different logos and how to use them correctly). 

It will be updated with guidelines for using the project PowerPoint template and poster template. 

Correct usage of the EU acknowledgement that must be included with all dissemination relating to 

foreground is also included in the guide.  

7. Project Website 
The dedicated GENIALG website will play multiple roles: 

- A communication resource to promote the project, its objectives and partnership. 

- A communication resource to update interested parties on progress, events, results and outcomes 

and a repository for key deliverables 

- A location for customised tools and services to support the operation of the project. 

The website will also make appropriate use of Web 2.0 tools such social networking sites (e.g. 

Facebook, Twitter, etc.), video and photo sharing sites (e.g. YouTube, Vimeo, etc.), blogs and podcasts, 

etc. These tools will be linked to and integrated into the GENIALG project website throughout the 

course of the project. 

Website Address: www.genialgproject.eu  

Website Structure 
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Annex 2 

GENIALG PowerPoint Template 

 

   

 



 

 

 



 

 

 



 

 

Annex 3  

GENIALG Poster Template (Option 1) 

 

 



 

 

GENIALG Poster Template (Option 2) 

 



 

 

Annex 4  

GENIALG Project Factsheet 

 



 

 

 


